
UK OUTBOUND TRAVEL MARKET
OPPORTUNITIES & CHALLENGES
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PORTUGUESE TOURISM BOARD’S PLAN

◉ Trade UK Newsletter

◉PR Agency

◉Brexit Campaign

◉Airline & TO (anticipate / increase) MICE CAMPAIGN

◉ Travel Weekly Connections

◉PORTUGAL 360º

◉Health Cluster 

◉ABTA and ATP conferences for Madeira in 2020

◉AMOUR Forum for Portugal in 2020

◉M&I project (B2B events and communication)

◉ EDT UK team up train and expansion

◉BTL seminar

◉National Trade Workshops about the UK
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THE CAMPAIGN: 
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THE CAMPAIGN: HIGH IMPACT FORMATS

https://youtu.be/FWkBNcgz3Oo

https://youtu.be/FWkBNcgz3Oo


THE CAMPAIGN: HIGH IMPACT FORMATS

https://youtu.be/BXzmXoGN_WQ
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https://youtu.be/kMi0NijkjSk
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