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Hands up if you plan to keep travelling:
Resilience in uncertain times
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Inbound & domestic
holiday numbers

at RECORD) levels
2018

4 point increase in adulis
faking overseas holiday
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UK OUTBOUND HOLIDAY
MARKET, 2018

...took two
or more

UK adults took
at least one
overseas holiday...
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UK HOLIDAYS ABROAD, 2000-18
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TOP-THREE EU OUTBOUND
MARKETS: 2008-17
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OVERSEAS HOLIDAYS FROM UK, 2008-18

Holiday trips by quarter and % change on 2008
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TOP-FIVE INTERNATIONAL
SOURCE MARKETS
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OUTBOUND NIGHTS

PER HEAD
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UK-EUROZONE HOLIDAYS * AND
EXCHANGE RATE, 200/-18
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*EUT5 states, includes main eurozone destinations but excludes Cyprus, Malta & Slovenia **Sept rate  Figures rounded Source: ONS/UK Treasury
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UK HOLIDAYS TO EASTERN MED, 2004-17
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OUTBOUND TRAVEL SPENDING, BY AGE
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HOLIDAYMAKERS CONCERN BREXIT'S IMPACT ON
ABOUT BREXIT OVERSEAS HOLIDAYS

% of UK adults planning % of UK adulis planning

an overseds holiday an overseds holiday who

, think Brexit will have:
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6% IMPACT
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Source: Kantar TNS, October 2018
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OVERSEAS HOLIDAY DEMAND FOR 2019

LIKELIHOOD OF OVERSEAS HOLIDAY LIKELY SPEND

A lot more
13%

Change on
a year ago

Change on
a year ago

Very likely
32%

Quite likely
20% About the same
45%

Aliftle more
27%
Undecided*

17% *Indudes ‘don’t knows’
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TYPE OF NEXT OVERSEAS HOLIDAY

Percentage
point change
year on year
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LIKELY ACCOMMODATION: NEXT OVERSEAS HOLIDAY
All holidaymakers Those with children
Other/Don' . Cuse0%  oerDont
’ | Cruise 4%  know 13% Hotel 4/5 siar Cgan;l::]prllr%[ know 8% Hotel 4/5 star-
Camping/ 379% _ ° plus 54%
caravan 1% Airbnb-style
homestay 4%

B&B 6%
Airbnb-style
homestay

B&B 5%

Self-catering villo
O apariment 16%

Point change YoY Hotel 2/3 star 11% 9%
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LIKELIHOOD OF BOOKING
ALL-INCLUSIVE OVERSEAS HOLIDAY 2019

Percentage
point change
year on year

Likely
46%
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in likelihood
of all-inclusive
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Undecided
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ANNUAL B2C E-COMMERCE TURNOVER
At € exchange rate of €1.22 & $§1.35
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ONLINE PURCHASE OF TRAVEL & HOLIDAY ACCOMMODATION, 2017

25-34

35-44

By age

45-54

55-64

65-74

e
B Germany

. France
Bl uk

ity

Source: Eurostat



I ﬁ I”)ﬂ Ircr.relweeklv
Hs‘b'l?snow InSlghT

TRAVEL AGENCY AND TOUR

OPERATOR RESERVATIONS: 2016
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