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INTRODUCTION
The Atlantic Coast Route is a major cycling route that 

aims to promote, in a sustainable way, the touristic 

potential of the six countries that it crosses. 

It is the result of the collaboration of 18 European 

partners who have worked together on the Atlantic  

On Bike project sponsored by the InterReg program.

The Atlantic Coast Route is part of the European 

EuroVelo routes network developed by ECF  

(European Cyclists’ Federation).

The purpose of this manual is to ensure the consistent  

and coordinated communication of the route, regardless 

of the country, regardless of the tool, so that it is 

identified and recognized as a unique product, with its 

specific values and personality.

It outlines in detail the elements that are compulsory 

in relation to positioning of logos etc, transmitting key 

messages, signposting and  communication.  It gives 

examples to be followed. 
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BRAND PLATFORM
ATLANTIC COAST ROUTE AT A GLANCE :

 1 cycle route from North Cape in Norway to south Portugal

 9,000 km

 6 countries, 6 cultures, 6 climates, 6 atmospheres

 1 single EuroVelo1 signage

 1 shared thread : the Atlantic and its magnificent wildness
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Cyclists travelling by bicycle  
over long distances / long 
periods

 �For communicating the route in its 

entirety 

 �To be prioritized for transnational 

operations / communications.

Couples and families on tour 
trips ranging from two days  
to two weeks 

 �For global and national 

communication of the route

 �For operations / communications 

at the national level.

Couples, families, beginners 
and local residents on a day 
trip

 �This does not apply to these types 

of cyclists
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The main countries to be targeted are

the six countries covered by the Atlantic Coast Route:

 Norway

 United Kingdom

 �Republic of Ireland

 �France

 �Spain

 �Portugal

Also, potentially for long-distance cyclists from: 

 Germany

 Sweden

 The Netherlands

 Poland

TARGET MARKETS
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VALUES AND KEY MESSAGES

 ��Breathtaking landscapes  : the great outdoors and the untouched wilderness

There’s only 1 route : Atlantic Coast Route and an infinite number of sceneries. 

Norwegian fjords, English lochs, the Irish wild coast, French pine forests, ports and beaches of Spain and Portugal.

 ��A must-see testimony of the European history 

There’s only 1 route : Atlantic Coast Route and an infinite number of cultural treasures. 

Scottish castles, the cities of Nantes and La Rochelle in France, the historic sites of Salamanca and Merida in Spain.

 Simple, authentic and shared moments

There’s only 1 route : Atlantic Coast Route and an infinite number of encounters.

The strong and warm cultures of Ireland, Brittany and the Pays Basque with their legendary festivals. Gastronomy in all 

its forms: from Irish beers to Portuguese bacalao, Spanish tapas and Breton pancakes.
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I M A G E R Y

OCÉAN, ATLANTIQUE

NATURE PRÉSERVÉE,  

SAUVAGE

MOMENTS PARTAGÉS

Warning : the photos are illustrative of a photographic atmosphere. They are not free of rights and cannot be used in communication tools.
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GRANDS ESPACES
AVENTURE
CHALLENGE
ZEN

DECONNEXION

ATLANTIC OCEAN
UNSPOILT NATURE
GREAT OUTDOORS
SCENIC
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Warning : the photos are illustrative of a photographic atmosphere. They are not free of rights and cannot be used in communication tools.

ADVENTURE
CHALLENGE
TRADITIONS
DISCONNECTING






























































