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Apresentacao

Sobre nos

Um pouco de historia

Uma viagem ao Sudoesta Asiatico

Um date do Linkedin

E motivacao comum para criar
algo bom para o mundo e
pessoalmente interessante como
carreira
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Apresentacao

As marcas

A ImpacTrip é um operador de turismo responsavel, que organiza programas de
voluntariado e oferece experiéncias de turismo responsavel.

Experiéncias de Turismo Responsavel

» Curta duracao
» Alternativa ao turismo massificado
« Foco no apoio as comunidades locais

“ Lisboa
Porto : 3
s Programas de Voluntariado Internacional
. Barcelona
g Split -
» Longa duracao (1 - 12 semanas)
B 0 Rome ¥

« Trabalho voluntario 3 a 5 horas por dia
» Apoio mais efetivo aos projetos recetores de
voluntarios
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# cities
5

# volunteers
716

# countries
4

# programs
21
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GENDER

164 = ‘

23%

AGE

13-77

>18 = 10%
18-25 = 62%
35-65 =8,5%
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USA
292 = 41%

©)

UK
73 =10%

3)

CANADA
69 = 10%

O

' AUSTRALIA
23 = 3%
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FR + YS

Homeless Support
Creative Technologies
Animal Care

Wolf Conservation
Build the future

Special Needs Support
Marine conservation
Food Rescue

Youth Support

CHOSEN PROGRAMS
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As marcas | Impacteam

9)” IMPACTEAM

A Impacteam é uma consultora operacional de Responsabilidade Social que cria e implementa iniciativas

e projetos com impacto social e ambiental positivo, ligando empresas a organizac¢oes sem fins lucrativos.
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As marcas | Impact House

Impact House started as a sustainable.driven hostel, where we receive the volunteers from ImpacTrip
whose programmes are in Lisbon. But we also receive other travelers!

Accommodation

Completes the experience of the volunteers
Elements and circuits thought in a circular
manner and to minimize our waste

International
volunteers

[y

Place for community involvement dynamics

ﬂ Lisboa

Public in

general « Open to the community

» Sustainable and social shop with products from
our partners

» Workshops, events and classes connected to a

vision of responsible experience

External
clients




: fich offers
The communal facilities,
ibeautiful garden, ablgoutdoorarea
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Eve : &emoon We javite gveryone toenjoy the sw1mmmg pool
Ste ouir food and drinkswith 3 positive impact. Our food

cémes from farmtothe plate; through local producers and social’ :

organizations madewith'love byour impact moms.
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Homemade food
restaurant

Our Impact Moms spoil
guests and clients with
delicious food made with
love and fresh, local, and
seasonal ingredients. Open
to the public for breakfast,
brunch, and lunch
everyday.
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Atourclubca
can take ¢3

judo ordanee. Joinusasa mémberto
enjoy all theactivities and bénefits of
Impact House. Morédetails coming
soon.

Summer camps for future changemakers

On school holidays we open Impact House to little ones and do our best to turn them
into future changemakers! The summer camps “Férias com impacto” are weeks full
of physical, artistic, recreational, and educational activities focused on social and
environmental awareness and personal development and based on values such as
solidarity, cooperation, respect, equality and sustainability. -
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Impactful events and gatherings

“Wel - eto have like-minded people at Impact House, SO we regularly organ 76
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Econemia Circular TVI 24 | Impact House
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https://www.youtube.com/watch?v=QDtxbbNWR20
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| WORKERS ’ ENVIRONMENT
We are a B-Corp!

© ' Certified
o Certification that recognizes businesses committed
with sustainability - social and environmental
performance, public transparency, and legal
accountability to balance profit and purpose Corporation
e 2,500 Certified B Corporations in more than 50
countries.
e 8 B-Corps in Portugal IMPACT +
e Score 86.6/200
e Only tourism operator in Portugal

GOVERNANCE

& d

CUSTOMERS
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Sobre nos

B Corp Commitment

Carbon Neutral 2030

e As aresponse to the climate emergency
e Announced in COP 2050
e 534 B Corp signed commitment

Measure CO2
direct and
indirect

emissions

Plan for
diminishing
emissions

Offset what
couldn’t be
avoided
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