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What issues are we talking about?
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Environment: climate, waste 
including plastic, water 

Destination management and 
local impact 

Human rights: including modern 
slavery, child safeguarding and 
freedom from discrimination

Animal welfare
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Importance of sustainability has been steadily increasing

Source: ABTA Holiday Habits

Green/ environmental/ sustainability credentials of the holiday 
provider are important to the booking process

Holidays should have an environmental and social rating, much like 
a quality star rating

I am prepared to pay more for a holiday with a company based on 
a better environmental and social record

I would like to know how travel companies are benefiting the 
destination I am going to 

Travel companies should ensure that their holidays help the local 
people and economy

I am likely to choose one company over another based on a better 
environmental/ sustainable record 
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Sustainability improves customer experience

We have found that our most sustainably-managed hotels deliver higher 
quality and customer satisfaction

TUI Group, 2018
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The impact of flying

How cruise ships impact the destinations they visit

²ŀǘŜǊ ǎǘǊŜǎǎ όǿƘŜǊŜ ŀƴ ƛƴŎǊŜŀǎŜŘ ŘŜƳŀƴŘ ŦƻǊΧ

The impact of climate change

Iƻǿ ƭƻŎŀƭ ǇŜƻǇƭŜ ŀǊŜ ƛƳǇŀŎǘŜŘ ōȅ ǘƻǳǊƛǎƳΧ

¢ƘŜ ƛƳǇŀŎǘ ƻŦ ƻǾŜǊπǘƻǳǊƛǎƳ όǘƻƻ Ƴŀƴȅ ǘƻǳǊƛǎǘǎΧ

bŀǘǳǊŜ ŎƻƴǎŜǊǾŀǘƛƻƴ όǎǳŎƘ ŀǎ ǇǊƻǘŜŎǘƛƴƎ ƴŀǘƛƻƴŀƭΧ

Preservation of culture and heritage

Waste and plastic pollution

How animals are treated

%
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o Wanderlust research
o 40% of people more determined than ever to make 

sustainable travel choices
o òAstrong feeling from respondents that they want 

to help small businesses, communities and 
conservation with their travelsó - 45% of 
respondents ranked it as number one on 
importance

Impacts of COVID-19 on consumers and sustainable travel 
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Email: sustainabletourism@abta.co.uk

Member Zone link: https://www.abta.com/sustainabletourism
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ABTA Sustainable tourism ςguides and resources
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https://www.abta.com/member-zone/operational-support/sustainable-tourism

ABTA Sustainable tourism ςguides and resources



ABTA Ltd ©Copyright 2020

ABTA sustainable tourism e-learning courses

https://www.abta.com/knowledgezone
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aŀƪŜ IƻƭƛŘŀȅǎ DǊŜŜƴŜǊ ƛǎ !.¢!Ωǎ ŀƴƴǳŀƭ ŎŀƳǇŀƛƎƴΣ ƛƴ ǇŀǊǘƴŜǊǎƘƛǇ ǿƛǘƘTravelife for 
Accommodation, to encourage holidaymakers and the industry to create better places 
to live in, and better places to visit.

2020 - Rebuild Together

Å Respect communities
Å Buy local 
Å Protect nature

Thecampaignreflectsconsumerawarenessof sustainabilityissues.!.¢!Ωǎlatest research
showsthat almosttwo thirds (62%) of peoplebelievetravel companiesshouldensurethat
their holidayshelp the localpeopleandeconomy.

https://travelifestaybetter.com/


ABTA Ltd ©Copyright 2020 12

Benefits of participating in the campaign 
ω Engage your customers: to focus on the benefits tourism can  
bring with your customers 
ω Promote your company: share how your company is part of the 
recovery and how you are having a positive impact, through social media as 
well as through local and national press.


