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The Travel Association

What issues are we talking about?

Environment: climate, waste Destination management and Human rights: including modern Animal welfare
including plastic, water local impact slavery, child safeguarding and
freedom from discrimination
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Importance of sustainability has been steadily increasing

Green/ environmental/ sustainability credentials of the holiday 20% 50%
provider are important to the booking process

Travel companies should ensure that their holidays help the local 51% 62%
people and economy

Holidays should have an environmental and social rating, much 33% 49%
a quality star rating

| am likely to choose one company over another based on a better 19% 38%
environmental/ sustainable record

| would like to know how travel companies are benefiting the 34% 48%
destination | am going to

| am prepared to pay more for a holiday with a company based on 19% 36%
a better environmental and social record

Source: ABTA Holiday Habits
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Sustainability improves customer experience

We have found that our most sustainafthanaged hotels deliver higher
quality and customer satisfaction
TUI Group2018
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How animals are treated I

Waste and plastic pollutio  m—

Preservation of culture and heritag
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Impacts of COVIEA9 on consumers and sustainable travel

o Wanderlust research

0 40% of people more determined than ever to make
sustainable travel choices

0 0 Astrong feeling from respondents that they want
to help small businesses, communities and
conservation wi45%oft hei r

respondents ranked it as number one on
Importance
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Better N
places

to e and visit /

Member Zone link: https://www.abta.com/sustainabletourism
Email: sustainabletourism@abta.co.uk
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ABTA Sustainable tourisgrguides and resources

o—

Mission and Action Plan and  Environmental People and Community Suppliers Customers Your report
Policy Staff Impact Social Impact (internal)
Engagement Management Management

Mission and Policy

1. Do you have a sustainability mission statement, setting out the main objective for your business

around sustainability?

2. Do you have a sustainability policy to guide your busi 3 ives around envi

social and economic impacts?
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ABTA Sustainable tourisgrguides and resources

ABYA ANIMAL WELFARE GUIDEUINES

g
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Accommodation
Sustainability
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ABTA sustainable tourism-arning courses

Accessible tourism training —
understanding customer needs

Every child, everywhere child safeguarding
training tool

Tackling modern slavery

https://www.abta.com/knowledgezone

Member Zone link: https://www.abta.com/sustainabletourism

Email: sustainabletourism@abta.co.uk
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Accommodationto encourage holidaymakers and the industry to create better place
to live in, and better places to visit.

2020- Rebuild Together

A Respect communities
A Buy local
A Protect nature

Thecampaignreflectsconsumerawarenesf sustainabilityissues! . ¢ lat@siresearch
showsthat almosttwo thirds (6290 of peoplebelievetravel companieshouldensurethat
their holidayshelp the localpeopleandeconomy
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RETA!

ho\idaymak.ers to respe

s Make Holidays Greener campaign theme this year is Rebuild Together —

ct communities, buy local and protect nature wharay,

eNcouraging

er they go

REBUILD ¥ Togelher o YN

Benefits of participating in the campaign

() Engage your customers: to focus on the benefits tourism can
bring with your customers

W Promote your company: share how your company is part of the
recovery and how you are having a positive impact, through social media as

well as through local and national press.
Respect

communities

Be respectful of local
attitudes towards tourism
and rules on health and
hygiene, such as wearing
face coverings. Read up
on the local culture and
custorns of the destination
and try leaming some
local lingo.

Buy
local

Support the local
economy by purchasing
local food and drink,
tours or experiences on
holiday. This can provide
jobs and raise living
standards.

/\
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This is our chance to rebuild tourism together to support local communities and nature.
‘Rebuild Together focuses on the benefits tourism can bring to recover from the impact
of COVID-19.When going on holiday, a few simple choices can help us support local
communities and nature in the destinations we visit. Below are examples of a few
things you could consider whenever you start planning your next trip.

Protect
nature

Help to protect areas of
conservation by spending
money with local
businesses that are
committed to protecting
wildlife, contributing to
local initiatives, or paying
national park entry fees.

A

Go to makeholidaysgreener.com to pledge to ‘Rebuild Together’
and find more greener holiday pledges, such as ‘cut carbon’ and 'stay better’

make holidays
greener.com
YOUR LOGO HERE i H
i DABTA i

Triwslwith dofdinis.

Travelife ¢

Share your stories and pledges and
encourage others to take part using

’ #makeholidaysgreener

#RebuildTravelTogether



